
旅游综合英语课程大纲

一、课程基本信息

课程代码：18080042
课程名称：旅游综合英语

英文名称：English for Tourism and Hospitality

课程类别：专业选修课
学    时：32

学　　分：2

适用对象: 2021级及以后旅游管理本科生

考核方式：考查与期末考试相结合。平时作业４０％，期末考试６０％

先修课程：旅游概论、旅游经济学、旅游地理学、旅游消费行为研究等

二、课程简介

修完本课程后，学生应掌握旅游研究基本原理、旅游活动的规律、特点及在国民经济中的地位等专业术语的内涵与英语表达。学生也应良好掌握旅游市场研究方法、旅游企业运营模式等专业英语的表达。学完本课程后，学生能熟练运用英语搜索、阅读、运用英语专业文献，有ＡＰＡ格式写作规范的英文论文摘要。

After studying the course the students are required to understand the basic principles of tourism and travel　research, the law of tourism activities, its characteristics and its position in national economics. The students are also required to have a good command of the approaches of tourism marketing, the operating models of tourism entrepreneurs. Learning this course will provide the frame and a guideline for students’ further study of other subjects related to tourism management.

三、课程性质与教学目的

《旅游综合英语》是旅游管理本科生培养的一门专业选修课，是在旅游概论等课程的基础上，了解旅游研究作用及地位、研究范式、数据来源、定性研究与定量研究研究方法、旅游研究伦理、问卷设计、研究报告撰写英语术语的内涵，并能熟练运用专业英语进行文献搜索、阅读与理解、引用、写作规范的摘要，用ＡＰＡ格式写作论文。
同时，课程还结合实际，详细讲授自改革开放以来我国旅游发展进程，强调了我国特色社会主义发展的优越性，以及当前文旅融合的特殊时代使命，通过课程的讲授尽可能提升学生的文化自信和国家认同感。
四、教学内容及要求 

Chapter 1 Introduction
Ｏbjectives:

After studying this chapter, the students should be able to:

Discuss the nature of tourism as a discipline 
Understand the role of research in tourism
Distinguish between the various types of research
Outline the steps involved in research process
Identify the phases of the writing process as applied to tourism research.

Contents:
1、Define tourism and appreciate it is status as one of the world’s most important economic sectors.

2、Describe the factors that have hindered the development of tourism studies as an area of academic investigation.

3、Explain the importance of theory in the development of an academic discipline

4、Identify the four ‘platforms’ that have characterized the evolution of tourism studies to date, and indicate how this evolution reflects the growing maturity of this field of study

5、Discuss the growth of tourism as a university-based field of study

6、Describe the importance and growth of refereed tourism journals as a core indicator of development in the field of tourism studies

7、Appreciate the distinctive and mutually reinforcing roles of universities and community colleges in the provision of tourism education and research
Definitions and requirements:

Understand the role of research in tourism; Distinguish between the various types of research paradigm.

Problems and application:

1. Describe the terms: qualitative research; quantitative research; induction; deduction; pure research; applied research
2. Discuss (#1.3 & #1.9 on p. 27)
3. Describe the elements of the research process.
Teaching means and approaches:

   Imparting through multimedia
Chapter2 theoritical paradigm for tourism study

Objectives:

1. Describing the major theoretical paradigms that inform tourism research
2. Discuss the differences between each of the theoretical paradigms

3. Explain the consequences of these differences for the conduct of tourism research

Contents:

1. the defination of theoritical paradigm

2. the ontological ,epistemological and methodological base of  positivism paradigm

3. the ontological ,epistemological and methodological base of  interpretive social science paradigm

4. the ontological ,epistemological and methodological base of  critical theory paradigm

5. the ontological ,epistemological and methodological base of  feminist perspective paradigm

6. the ontological ,epistemological and methodological base of  postmodern paradigm

7. the ontological ,epistemological and methodological base of  chaos theory paradigm

Definitions and knowledge:

Key knowledge: the consequences of these differences for the conduct of tourism research

Difficult knowledge: the major theoretical paradigms that inform tourism research

Problems and applications:

1 in your own words, what is paradigm and ontology, epistemology and methodology:
2 why is it important to have an understanding of the various paradigms for scientific inquiry?
3 in your opinion, is one paradigm’s approach better than the others? justify your opinions
4. why is it necessary for a researcher to ensure that research projects are informed by the “right ”theoretical paradigm?

5. Teaching means and approaches:

6.    Imparting through multimedia
Chapter3 Data Source for Tourism Research
Objectives:

1. Describe the major primary and secondary data source for use in tourism research
2. Describe the advantages and disadvantages for primary and secondary data source for use in tourism research

3. Basic understanding of content analysis

Contents:

1.two types of date source for tourism research 

2.primary data soure for tourism research:advantages and disadvantages;

3.secondary data soure for tourism research:advantages and disadvantages;

4.key sources of secondary data for touism research.

Definitions:

primary data soure for tourism research ;secondary data soure for tourism research
Problems and applications:

1 what are the main advantages and disadvantages of primary data sources?
2. what are the main advantages and disadvantages of secondary data sources?
3.define each of data sources, then describe when you might use each type of source and why?
4 in your opinion, is the perversity in data sources problematic for researchers? Explain your answer
Chapter4 the Ethic of Tourism Research
Objectives:

1. understand the need for ethics in tourism research 

2. tourism researcher’s responsibilities to society ,to the scientific community, to research participants,to sponsors 

3. explain the need to be ethical

4. understand the concepts of reciprocity and reflexity

Contents:

1. Ethical consideration in tourism research
2. Major ethical guidelines in the conduct of research

3. The tourism researcher’s ethical responsibilities to society
4. The to research participants
5. The importance of anonymity and confidentiality
6. The tourism researcher’s ethical responsibilities to sponsors

Definitions :

tourism researcher’s ethical responsibilities

Problems and applications:

1. What key items are included in the Codes of ethics?
2. What information does the Informed consent need to provide?
3. Written assignment Two: 
Suppose you are doing a research on the application of a new service method in an amusement park, you will need to know the perspectives from both the customers and staff. Please compose an informed consent. Be sure that all the necessary information required in the consent should be included in your consent form. Take Figure 4.2 as an example, if needed.

Teaching means and approaches:

   Imparting through multimedia
Chapter5 Methodological considerations for tourism research
Objectives:

1. describe the difference between emic and etic approach to data collection
2. explain the difference between qualitative and quantitative methodologies
3. explain the use of mixed method approach
4. distinguish between various types of sampling
5. outline the need for reliability and validity in research
6. understand the various types of triangulation and their purpose in tourism research

7. discuss the role of pilot studies in the process of conducting tourism research

Contents:
1. Emic and Etic perspectives

2. Qualitative versus Quantitative methodologies
3. Differences between Qualitative and  Quantitative methodologies

Definitions:

 types of sampling; reliability and validity in research; triangulation;
qualitative and quantitative methodologies

Problems and applications:

1. What are the main differences between qualitative and quantitative methodologies?
2. Define non-random and random samplings.
3. What are the major sampling approaches used in these two samplings?
Teaching means and approaches:

   Imparting through multimedia
Chapter6 Qualitative methods and tourism research
Objectives:

Master the criteria that define qualitative research; principle of unstructured /in-depth interviews, advantage and disadvantages of unstructured /in-depth interviews; process of semi-structured interview, focus group, participation observation, Delphi ,longitudinal studies, case studies, action studies, documentary research, non-sexist research advantage and disadvantages of semi-structured interview
Contents:
1. Qualitative Methodology and Symbolic interactionism 

2.grounded theory

3.phenomenology

4.heuristic research 

5.ethnomethodology

6.ethnography

7.inconstructive interview and semiconstructed interview

8. Some hints for interview etiquette
9. Participant-observer
10.focus group

11. Longitudinal studies
12. Cross-sectional Research 
13.delphi technique

14.case study

15.action resarch

16.documentory method 

17. Non-sexist research method

Definitions:

principle of unstructured /in-depth interviews, advantage and disadvantages of unstructured /in-depth interviews; Content analysis

Problems and applications:

1. Explain the key differences between unstructured interviews and structured interviews.（解释非结构式访谈和结构式访谈的主要不同点）
2. Describe the eight types of case studies applicable to tourism.（描述旅游研究中常用的８种类型的案例）
3. Describe the process of Delphi techniques.（描述德尔菲法的基本过程） 

4. What are the major advantages and disadvantages for focus group method?（焦点群体法的主要优点和缺点是什么）
5. Discuss the four steps in action research design.（讨论行动研究设计中的４个步骤）
Teaching means and approaches:

   Imparting through multimedia
Chapter7 Qualitative methods of data analysis
Objectives:

Reiterate the difference between qualitative and quantitative data analysis;
Understand that qualitative analysis occurs during three phases of research projects;

Outline the use of a number of qualitative analysis methods

Contents:

1. Difference and similarities between qualitative and quantitative analysis

2. Qualitative analysis
3. Data analysis methods
4. Constant comparative analysis
5. Successive approximation

6. Domain analysis

7. Event-structure analysis 
8. Matrices

9. Taxonomies and typologies
10.  conceptual trees

11.mind map

12. Grounded theory analysis  

13. The zoom model

Teaching means and approaches:

   Imparting through multimedia
Definitions:

qualitative analysis occurs during three phases of research projects; the use of a number of qualitative analysis methods

Problems and applications:

Describe the differences and similarities between qualitative and quantitative data analysis.
Chapter8 Quantitative methods and tourism research
Objectives:

Review the ways the hypothetic-deductive paradigm informs both methods;
Overview the different types of surveys from which researchers may choose;
Explain the difference between survey and questionnaire;
Describe the mail survey;
Outline the advantage and disadvantages of telephone survey;
Tell the difference between self-completion and interviewer-completion questionnaire;
State the main issues associated with en-route ,onsite ,house hold and omnibus surveys ;
Identify the main features of e-questionnaires;
Understand the key elements in constructing a questionnaire;
Describe the other quantitative methods such as observation, longitudinal studies, case studies, the Delphic method, the archival method, experimental or quasi-experimental methods
Review the rudiments of forecasting ,social  and environmental impact assessment and the nominal group technique
Discuss the overlaps between qualitative and quantitative method.

Contents:
1. surveys and questionnaires 

2.advantages and disadvantages of different surveys 

3. Comparison of survey methods

4. Questionnaire construction

Definitions:

key elements in constructing a questionnaire; the difference between survey and questionnaire

Problems and applications:

1. Explain the advantages and disadvantages of mail surveys and telephone surveys.（解释邮寄调查和电话调查的优点和缺点）
2. Assignment Three: Prepare 10 questions and related response sets regarding the quality of services in a tourism destination or an attraction, by using the technique of checklist, ranking scales, Likert scales, etc. for the response sets. (due at least one week before the final exam, send to me via e-mail: 2523395667l@qq.com).
Teaching means and approaches:

   Imparting through multimedia
Chapter9 Tourism research proposals and reports
Objectives:

Describe the purpose of a research proposal;
Outline the structure of a research proposal;
Comment on the overall presentation of a research proposal;
Discuss audience considerations in research proposal writing;

Review the procedures for ethical clearance;
Outline the purpose of research report;
Identify the difference between qualitative and quantitative research reports;
Discuss Describe the purpose of a research proposal;
Outline the structure of a research proposal;
Comment on the overall presentation of a research proposal;
Discuss audience considerations in research proposal writing;

Review the procedures for ethical clearance;
Outline the purpose of research report;
Identify the difference between qualitative and quantitative research reports;

Discuss audience considerations in research report writing

Contents:
1.the writing process 

2. The purpose of a research proposal

3. The structure of a research proposal

4.the content of each section for a research report

5. The presentation of a research proposal

6. The purpose of research reports

7. Types of research reports

8. Audience considerations for research reports

Definitions:

the structure of a research proposal; audience considerati ons in research proposal writing; the difference between qualitative and quantitative research reports; audience considerations in research report writing

Problems and applications:

1. What are the basic components in a research proposal?（研究项目的开题报告包括哪些部分）
2. What are the basic components in a quantitative research report?（定量研究报告包括哪些基本部分）
3. Assignment Four: Write a proposal (开题报告) on a research project which you are interested in. The style should follow APA, if in English, and《广东财经大学论文写作指导》and GB-T7714-2005 standards , if in Chinese. (due at least one week before the final exam, send to me via e-mail: 2523395667@qq.com).（书面作业IV：就一个你感兴趣的题目，写一份开题报告。如果用英文写，格式要遵照APA格式，如果用中文写，格式要遵照《广东财经大学论文写作指导》和 GB-T7714-2005标准。期末考试前一个星期之前用电子邮件发给教师。）
Teaching means and approaches:

   Imparting through multimedia
Chapter 10 Tourism Development in China 
Objectives:

Understand the pattern of tourism development in China;
Understand the extent to which the opening-up policy and economic reform has facilitated the tourism development in China;

Comprehend the significance of combining cultural and tourism development.

Content 

1. The five stages of tourism development in China 

2. The opening-up policy and economic reform and China tourism development 
3. The significance of combining cultural and tourism development
Here the role of the opening-up policy and economic reform in China tourism development is particularly addressed, in addition to the significance of combining cultural and tourism development. 
Problems and applications:

Think about carefully why the combination of cultural and tourism development is vitally significant in Chinese tourism industry. (思考、讨论文旅融合对我国当前形势下的旅游发展为什么如此重要)
Teaching means and approaches:

    Lecturing facilitated by multi-media
五、教学时数分配
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