《 学术英语（管理类）》课程教学大纲

一、课程基本信息

课程代码：16231602
课程名称：学术英语(管理类） 

英文名称：Academic English for Business

课程类别：通识必修课 

学    时：32  
学　　分：2

适用对象: 非英语专业的本科生

考核方式：考试 
先修课程：大学英语IV
二、课程简介

《学术英语(管理）》课程内容涉及市场营销、金融、会计、电子商务、公司战略、品牌、人力资源等管理学科的主要分支，适合修完大学英语基础课程，达到一般要求水平的本科学生。虽然本课程以专业内容而不是以语言训练为主线，但是基于培养学术交流能力为目的的听说读写译的训练贯穿整个单元，并且各个单元内容的语言训练相互衔接、前后呼应。学生学完本课程后，其有效、得体地使用英语进行学业学习与学术交流的能力将得到较全面的提高。同时，此课程涉及公司治理与领导决策、商务洽谈与处理技能、金融核算与对外交流等各项技能知识，这不仅能增强学生自信与业务能力，激发学生的理想与信念；更能厚植爱国主义情怀、坚定业务处理原则、加强品德修养、提升学生综合素养。这也是该课程的重要教学目标。

该课程每次讲授一个学期，每周2学时，共32学时。授课方式以教师讲解为主，学生模拟商务、案例分析为辅。课堂教学采用的主要教材为季佩英主编的《学术英语（管理）》。 授课环境为多媒体教室。

该课程的教学评估包括形成性评估和终结性评估。具体比例是：形成性评估占50％，主要考虑因素包括出勤情况、课堂参与的情况、课内外作业完成的情况；终结性评估即期末考试的形式，占总成绩的50％。

The contents of this course involve marketing, finance, accounting, e-commerce, corporate strategy, branding，the main branch of human resources management disciplines, for completing college English courses, which can meet requirements of level of undergraduate students. While the course is based on professional content rather than language training as the main line, but the cultivation of academic communication skills for the purpose of the listening, speaking, reading, writing and translating training is conducted throughout the entire unit based on the content and elements of language training with each other, before and after the echo. After taking this course the students' ability of effective, proper use of English learning and academic exchanges will be comprehensively improved. Meanwhile, this course involves various skills such as corporate governance and leadership decision-making, business negotiation and processing skills, financial accounting and international communication, which can not only enhance students' self-confidence and business ability, stimulate students' ideals and beliefs, but also cultivate patriotism, strengthen business handling principles, strengthen moral cultivation and enhance students' comprehensive accomplishment. This is also an important teaching goal of the course.

The course lasts one semesters, 32 periods in all. The teaching process consists of lectures by the teacher, case study and simulated negotiation by students. The textbook is Business Negotiation.
The assessment of students is based on both formative assessment and conclusive assessment. Formative assessment takes into account such factors as attendance, in-class performance, grades in assignments. Conclusive assessment refers to the final simulated negotiation. Formative assessment contributes 50% to the final total mark, while conclusive assessment, 50%.

三、课程性质与教学目的

《学术英语（管理）》（Academic English for Business）是广东财经大学非英语专业本科生在完成基础英语课程学习后，第四学期进入提高阶段英语课程学习的一门必修通识课，是一门从基础英语教学到双语教学或全英语教学的过渡性课程，以应对新时期大学英语教学的发展方向和新形势下我国人才培养目标对高等教育提出的新的要求。
本课程的教学目的在于提高大学生的学术英语能力及专业英语水平，拓展学生人文内涵和学科内涵，以内容为依托，提高学生英语水平和综合文化素养，为学生借助英语拓展各自专业发展提供条件，使他们达到用英语表达知识，用英语交流文化的更高要求，以适应我国社会发展和国际交流的需要。希望通过学术英语教学与学生所学专业相结合，为学生毕业后直接使用英语从事本专业工作，或者继续深造学习、进行学术研究以及参加学术活动打下坚实基础。

四、教学内容及要求 

Unit 1  Studying Business

(一) 目的与要求

Students are expected to 
1. understand the definition of Business.

2. know some common reasons why people study business and various roles people play in relation to business.

3. learn how we may benefit from studying business as employees, business owners, consumers and investors.

4. acquainted with some specialized vocabulary of business.

5. Stick to the principles of business ethics and better business skills
(二) 教学内容

1. 主要内容

1）Definition of Business 

                          Customer Satisfaction

An Economic Activity   Profit

   Managerial Efficiency   

Entrepreneur

  A Way of Life       Professional Manager 

      Functional Specialist 

2)  Why do we study business?

A. for help in choosing a career

B. to be a successful employee

C. to start your own business

D. to become a better-informed consumer and investor

  3) How we may benefit from studying business as employees, business owners, consumers and investors?

A. As an employee, studying business helps you decide on a career, then acquire skills and knowledge necessary for a successful career.

B. As a business owner, studying business helps you obtain skills needed to start your own business, identify a product or service that customers want, and realize the potential risks.

C. As a consumer, studying business helps you to be more informed before making a purchase decision.

D. As an investor, studying business helps you understand the basics of the economy and business and establish the investment program so as to better invest for the future.

2.  基本概念和知识点

1) Specialized vocabulary: business; business plan; customer service; mutual fund; on-demand; road map; transaction; undercapitalization; work force; price targeting; sale pricing

2) Academic reading skills: Theme Sentences; Subheadings

3) Academic writing skills: Formal English & Informal English

3.问题与应用（能力要求）

1) Employers in the market place are more demanding than ever before. Ask yourself: What can I do that will make employers want to pay me a salary? What skills do I have that employers need?

2) What are the skills that you can learn from university courses?

3) What are the skills that you need to learn outside the university?

 (三) 思考与实践

Teamwork Presentation: The term "price targeting" is more commonly referred to as "price discrimination" or "price differentiation" in economics. Work in groups of 4-5 to find examples of price discrimination in different industries, for example: Airlines; Movie theatres; Insurance; Railway etc. 

（四） 教学方法与手段

教学方法：讲授与课堂讨论相结合 

教学手段：运用电子教案进行多媒体教学，网络自学

Unit 2  Marketing

（一）目的与要求

 Students are expected to:

1. understand 4 different kinds of definition of Marketing.

2. know the marketing theory of 5Ps and its application.

3. explore what makes a successful marketing campaign by analyzing some successful and unsuccessful cases. 

4. to get acquainted with some specialized vocabulary of marketing.

（二）教学内容

1．主要内容

1) The definition of Marketing:
A. Marketing is an organizational function and a set of processes   for creating, communicating and delivering value to customers and for managing customer relationships in ways that benefit the organization and its stakeholders.--- American Marketing Association

B. Marketing is the core business philosophy that directs the processes of identifying and fulfilling the needs of individuals and organizations through exchanges which create superior value for all parties. ----- The World marketing Association

C. Marketing is the management process for identifying anticipating and satisfying consumer requirements profitably. --- the U.K's Chartered Institute of Marketing

D. Marketing is : a) discovering and giving consumers what they want and need, and b) doing this at a profit. ---- by the author

2) 5Ps of marketing

A. People: Marketing revolves around the wants, needs, and desire of people.

B. Product: Product is anything that can be offered for sale or use to another individual. 

C. Price: It not only pays for your cost of goods and profit, it does much more, such as communicating about the product, setting quality expectations, segmenting the consumers, and even conveying how a consumer should consume the product.

D. Place: Place refers to where and how you sell your product and where and how you distribute your product.

E. Promotion: Promotion refers to the way you choose to promote your product, such as advertising, public relations, sales promotion, event marketing, as well as any personal one-on-one selling you do.

3) Analyze the successful and unsuccessful cases.

A. successful cases: Baby.com; the website of car company

B. unsuccessful cases: Pets.com; Pampers.com

2. 基本概念和知识点

1) Specialized vocabulary: the act of sales; manage customer relationships; business philosophy; satisfy consumer requirements; manipulate the tools of marketing; entice consumers to buy product; effective marketing; ideal target market; promote products; maximize interest; the packaging of the product; the design and manufacturing of the product; an established brand; consumer goods; exclusive distribution; event marketing; cut the cost of manufacturing 

2) Academic reading skills: a listing pattern; signpost language

3) Academic writing skills: signpost words and phrases; Formal English & Informal English

3.  问题与应用（能力要求）

1) There are the 4 Ps of marketing as highlighted by McCarthy. To these we have added a fifth P: People. Do you agree with the author? Why or Why not?

2) How can a company succeed in this ever-changing market?

（三）思考与实践

Teamwork Presentation: Work in groups of 4-5 and conduct a survey on how a certain company promotes its product through advertising. Consider the following points:

1) Identify the advertising media the company has used.

2) Identify what focus its advertisement puts on the product.

3) Identify who the advertisement aims at.

4) Find out whether the advertisement is successful or not.

5) Conclude what can be learned from it.

 (四)  教学方法与手段

教学方法：讲授与课堂讨论相结合 

教学手段：运用电子教案进行多媒体教学， 网络自学

Unit 3  Corporate Strategies

（一）目的与要求
Students are expected to

1. master some professional knowledge about corporate strategies;

2. master some specialized vocabulary, the structure of business writing and analyze difficult sentences;  

3. develop critical thinking; 

4. conduct a series of reading, listening, speaking and writing activities related to the theme of the unit.        

（2） 教学内容

1．主要内容
1) Pre-reading tasks
  A. Give Ss two assignments before class: 

a) Ask Ss to fill in the table in the task with the help of the Internet. 

b) Divide the class into groups of 3-4 to do a survey about people’s opinion of Wal- Mart. Ask them if they think Wal-Mart is successful in China. 

B. In class, check Ss} answers to the task. 

C. Invite several groups to report their findings of the survey. 

D. The entire class vote on the question: "Do you think Wal-Mart is successful in China?"
  2) While-reading tasks
    A. Ask Ss to read Paragraph 1 of Text A to determine which of the three strategies Wal- Mart adopts (cost leadership strategy), then read Paragraph 1 of Text B to determine which strategy Starbucks adopts (differentiation strategy). 

B. Ask Ss to scan the remaining paragraphs in Text A to tell how many examples are given on Wal-Marts foreign expansion (three: Mexico, some developed nations, and China). 

C. Ask Ss to read more carefully to find answers to the following questions:
 In each example, did the cost leadership strategy work? Why or why not? 
In each example, what were the local challenges and how did Wal-Mart. Check Ss' answers and give feedback. 

D. Guide Ss to do Task 1/Critical reading and thinking. 

E. Divide the class into groups of 4-5 to complete Task 2/Critical reading and thinking. Then ask each group to report their answers to the class.

F. Draw Ss' attention to specialized vocabulary and signpost language on comparison and contrast and ask Ss to practice.
  3) Post-reading tasks

A. Check on the students’ after-text exercises and discuss some common errors.

B. Check on students’ home reading ( Text B and Text C).

4) Listening tasks

A. Guide Ss to get acquainted with the seven kinds of note-taking forms.

B. Ask Ss to listen to the lecture and decide what kind of lecture it is and which form they can use to take notes.

C. Ask Ss to take notes using the form they choose and complete Task 2. 

D. Check Ss answers.

5) Writing tasks

A. Guide Ss to know the components of a literature review.

B. Ask Ss to write the literature review section of their own research paper after class; when in class they should have with them not only the literature review section.

6) Speaking tasks

A. Ask Ss to compare the corporate strategies of Google and Baidu. Ask Ss to decide which one they think will be more successful in China in the long run and carry out a debate accordingly.

B. If time allows, ask Ss to make presentations about the research they have done in Researching.

2．基本概念和知识点
1) professional knowledge: corporate strategies

2) structure of business writing: using cases and examples; use of comparison or contrast in a sentence
  3) specialized vocabulary: consumer preference; growth strategy; international expansion; joint venture; merchandising strategy; operations strategy; shopping behavior; strategy of everyday low price; keep inventory to a minimum
3．问题与应用（能力要求）
  1) Take notes on lectures by adopting helpful forms
  2) Know how to make arguments in debates

3) Know how to write a literature review

4) Research the advantages and disadvantages of straight licensing

（3） 思考与实践

1. Read Text B and Text C and find out more about corporate strategies.

2. Do some revision in the spare time.

（4） 教学方法与手段

Presentation; Explanation; Q&A interaction; Computer-assisted learning

Unit 4 Leadership

（一）目的与要求
Students are expected to

1. master some professional knowledge about key ingredients of great leadership.

2. master some specialized vocabulary, the structure of business writing and analyze difficult sentences. 

3. develop critical thinking about the art of leadership. 

4. conduct a series of reading, listening, speaking and writing activities related to the theme of the unit.  

5. develop sense of teamwork and foster the overall view.    

（二）教学内容

1．主要内容
1) Pre-reading tasks

A. Divide the class into groups of 4-5 and ask them to make a list of great leaders - they may be business, political, military leaders or leaders from any other field.

B. Ask each group to discuss what makes each leader great and write down their distinguishing characteristics. Ask them if they find any common characteristics among these leaders.  

C. Invite several group representatives to report to the class the leaders they discussed in their groups and the common characteristics of the leaders. 

D. T may lead in to Text A by saying, "Peter Drucker is regarded as a management guru in the West. In Text A. his student William A. Cohen summarized his theories on 1 ingredients of great leadership. Let’s see if we and Drucker think alike. 
  2) While-reading tasks
    A. Ask Ss to read all the subheadings in Text A and then decide how to divide it into two parts. (The first part: Paras. 1-10; the second part: Paras. 11-26.)

B. Ask Ss to scan the text to locate all the references to time in the first part, and then read the subsequent sentences carefully in order to complete Activity 2/Task 1/Critical reading and thinking.

C. Ask Ss to read the second part more carefully and then complete Activity 3/Task 1.

D. Invite several Ss to give a summary of the five key aspects of Drucker's effective leadership model.

E. Ask Ss to work in pairs to complete Task 2/critical readin8 and thinking. Invite some pairs to share their answers with the class.

F. Draw Ss' attention to specialized vocabulary and signpost language on parenthetical statements..
  3) Post-reading tasks

A. Check on the students’ after-text exercises and discuss some common errors.

B. Check on students’ home reading (Text B and Text C).

  4) Listening tasks

A. Emphasize that the symbols given in the table are purely for Ss reference and that they could always invent their own symbols, as long as those symbols are used consistently.

B. T may give more tips on how to take notes, of which symbols are just a small part.

C. Ask Ss to preview Task 1 to get a hint about the parts of the speech that needs taking notes on.

5) Writing tasks

A. Ask Ss to read the information on avoiding plagiarism before completing the task.

B. Divide the class into groups of 4-5 and ask them to share within a group some of the quotes/paraphrases already done for their research papers.

6) Speaking tasks

A. Divide the class into four groups to do the research. Each group focuses their research on one of the following four leadership styles: telling, selling, participating and delegating.

B. Ask the four teams to debate in class with claiming the leadership style each team has focused on is the best for a certain kind of subordinates in a certain kind of situation.

C. Remind Ss to practice the speaking skills of making a counterargument during the debate.

2． 基本概念和知识点

1) professional knowledge: key ingredients of great leadership; the implication of Peter Drucker’s leadership theory through the success of Nando’s; Maslow’s hierarchy of needs and its implication for management
  2) structure of business writing in a chronological order and listing
  3) use of parenthetical statement in a sentence
  4) specialized vocabulary: effective leadership; management practice; strategic planning mission;
 vision;
goal; objective; function;
expense; resource; performance; insight

3．问题与应用（能力要求）
1) Practice the use of symbols in note-taking 
2) Make a counterargument 
3) Appreciate the importance of avoiding plagiarism
4) Do group research to learn more about the hot-pot restaurant, Haidilao

（三）思考与实践

1. Read Text B and Text C and find out more about the art of leadership.

2. Do some revision in the spare time.

（四）教学方法与手段

Presentation; Explanation; Q&A interaction; Computer-assisted learning

Unit 6  Consumer Behavior

（一）目的与要求

Students are expected to 
1. understand what is consumer behavior;
2. recognize the important factors influencing consumer behavior(e.g. environment, culture, service);  

3. know the four primary phases in the consumer decision-making process;
4. get acquainted with some specialized vocabulary of consumer behavior. 

5. cultivate graceful and sharp consuming awareness and moral consciousness        

（二）教学内容

1.主要内容

Before-reading tasks:

1) Ask Ss to write down at least five factors which they think may have an influence on consumer behavior within three minutes.

2) Ask each group to compare their answers and discuss the factors influence their behavior.

3) Ask some groups to share their results of discussion with the class.

While-reading tasks:

1) Ask Ss to scan the text and complete Task 1/Critical reading and thinking.

A. Instruct Ss to locate the relevant information while scanning the text, including what consumer behavior is, different kinds of consumer behavior, and the important factors influencing consumer behavior.

B. Ask Ss to focus on the two subheadings while scanning the text, and find out the examples illustrating the influence of environment and culture on consumer behavior.

a) Examples for the influence of environment

b) Examples for the influence of culture

2)T may provide further information about some corporations mentioned in the text. The supplementary information may be of help.

3) Ask each group to complete Task 2 /Critical reading and thinking and ask some groups to present their results of discussion to the class.

After-reading tasks:

Read Text B and Text C, and prepare for presentation on Page 142.

2. 基本概念和知识点

1) Professional knowledge: the definition of consumer behavior, its important factors, the four primary phases in the consumer decision-making process and relevant specialized vocabulary. 

2) Reading: Understand the structure of business writing (e.g. looking for subheadings, supportive examples in a text), analyze difficult sentences (e.g. knowing the categories indicated in sentences), think about issues critically (e.g. Are there any other factors influencing consumer behavior besides environment, culture and service? And how?). 

3) Language building-up: learn the specialized vocabulary of consumer behavior, the signpost language of classification, and some formal words. 

3.问题与应用（能力要求）

1) Listening: Deal with unfamiliar words in a talk using contextual information, common sense or background information. 

2) Speaking: Analyze your audience and purpose before developing a presentation. 

3) Writing: Write the findings/results section of a research paper. 

（三）思考与实践

Researching: 

Do group research to learn more about the customer service of a certain company. Customer service is the provision of service to customers before, during and after a purchase. According to Turban et al. (2002), “customer service is a series of activities designed to enhance the level of customer satisfaction --- that is, the feeling that a product or service has met the customer expectation.” Work in a group and conduct a study on the customer service of a certain company. Your study may be carried out according to the steps in the part of Researching on Page 136 of the Academic English book. 

（四）教学方法与手段

classroom instruction; multimedia teaching; network assisted instruction; team work; group discussion; classroom discussion; investigation and research; social practice; the Google of professional websites

Unit 7 Brands and Branding

（一）目的与要求
Students are expected to 
1. know the general definition of a brand.
2. understand the importance of a brand experience, brand name and tagline.
3. get acquainted with some specialized vocabulary of brands and branding (e.g. brand experience, brand equity, brand value, and brand loyalty).
（2） 教学内容

1．主要内容

Before-reading tasks:

1) Ask each group to discuss one of the questions in the task.

2) Invite some groups to share their results of discussion with the class. T will comment on their performance and give suggestions.

While-reading tasks:

1) Ask Ss to scan the text and find the terms connected with brands and branding and discuss what terms mean, such as branding (品牌建设), brand value (品牌价值), brand experience (品牌体验), brand awareness (品牌知名度), brand loyalty (品牌忠诚度).

2) Ask Ss to scan the text and underline all the sentences describing what a brand is and what a brand can do. Then encourage Ss to translate the sentences into Chinese related brand in Para. 2, 8, 9 and 11.

3) Ask each group to read Paragraphs 3-8 more carefully and complete Task 1/Critical reading and thinking

4) Check Ss’ answers to Task 1.

5) Ask each group to read Paragraphs 10-14 carefully and discuss the similarities between a brand owner and a political candidate. Then invite some groups to report their answers to the class.

After-reading tasks:

Read Text B and Text C, and prepare for presentation on Page 169.
2．基本概念和知识点

1) Professional knowledge: the general definition of a brand, the importance of a brand experience, brand name and tagline, and relevant specialized vocabulary. 

2) Reading: Understand the structure of business writing (e.g. looking for subheadings in a text), analyze difficult sentences (e.g. using signpost language of cause and effect to make out the logic in a sentence), think about issues critically (e.g. Where does the brand value come from?). 

3) Language building-up: learn the specialized vocabulary of branding, the signpost language of cause and effect, and some formal words.

3．问题与应用（能力要求）

1) Listening: Recognize digressions in a lecture. 

2) Speaking: Develop an introduction to a presentation aiming to arouse listeners’ interest and preview the content. 

3) Writing: Learn how to write the discussion section of a research paper.

（三）思考与实践
Researching: Do group research to learn more about brand rankings.

Every year, Interbrand, a world band consultancy, produces a “Best Global Brands” list. Access its official website at http://www.interbrand.com, and then prepare a presentation about brands in China and abroad. Your study may be carried out according to the steps in the part of Researching on Page 163 of the Academic English book.

（四）教学方法与手段
classroom instruction; multimedia teaching; network assisted instruction; team work; group discussion; classroom discussion; investigation and research; social practice; and the google of professional websites
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六、推荐教材和教学参考资源
（一） 推荐教材

1. 季佩英等. 学术英语（管理）. 北京：外语教学与研究出版社，2013
2. 季佩英等. 学术英语（综合）. 北京：外语教学与研究出版社，2013
3. 《大学英语选修课/学科课程系列教材》项目组. 学术英语阅读教程. 北京：高等教育出版社，2011

（二） 教学参考资源

1. 王  琳. 工商管理英语实用教程. 天津：南开大学出版社，2008
2. 张初愚. 工商管理英语教程（第二版）. 西安：西安交通大学，2009

3. 钟  凌. 工商管理英语案例教程. 北京：清华大学，2016

4. 靳梅琳. 国际商务文化英语阅读. 北京：北京航天航空大学出版社，2010

（三） 推荐课外读物

1. 王关富. 商务英语阅读（第二版）. 北京：高等教育出版社，2011

2. 曹丽艳. 商务英语报刊阅读（第三版）. 北京：对外经贸大学，2016
（四）推荐英语学习网站

1. http://www.putclub.com
2. http://www.voanews.com/
3. http://www.bbc.co.uk/china/learningenglish/index.shtml
4. http://www.chinadaily.com.cn/language_tips/index.html
5. http://dsc.discovery.com
6. https://www.hjenglish.com/
7. http://www.24en.com/
8.http://www.englishpizza.cn/ 

9. http://www.businessdictionary.com/
10. http://www.oxford.com.cn/
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