《跨境电商》（英）课程教学大纲

1、 课程基本信息

课程代码： 16065503
课程名称：跨境电商（英）

英文名称：Cross-border E-commerce
课程类别：专业基础课（选修）  
学    时：32

学　　分：2

适用对象: 商务英语专业三年级（选修）、英语专业、翻译专业（选修）

考核方式：考查（分散），开卷笔试
先修课程：《当代商学概论（英）》《国际贸易实务（英）》《经济学原理（英）》
二、课程简介

《跨境电商（英）》是研究跨越国界的电子商务交易所需要的相关理论和实际运用的综合性应用学科，是外国语学院商务英语专业的专业基础课，以及英语专业和翻译专业学生的专业方向选修课，是一门用英语讲授有跨境电子商务的专业课程。通过对本课程的学习，使学生了解跨境电商的基本概念和商业惯例，并培养学生的案例分析能力。

《跨境电商》课程主要的基本理论包括以下几个方面：国际贸易理论、跨境支付、 国际物流、电商平台建设、跨境税收、跨境法律法规、 跨境电商风险管理等.本课程最大特色在于将亚马逊的运营作为案例进行实战分析，将理论和实际相结合，以赛促学，夯实基础。
课程成绩评定以学生的平时成绩40%、期末考核60%的权重来计算。其中，平时成绩包括小组课堂讲演、案例讨论、个人课堂答问、书面作业及出勤情况等五个部分。
Cross-Border E-Commerce (English) is a comprehensive and applied subject that studies the relevant theories and practical applications required for cross-border e-commerce transactions. It is a foundation course for business English majors in the School of Foreign Languages and an elective course for English majors and translation students with a specialization in cross-border e-commerce taught in English. Through the study of this course, students will understand the basic concepts and business practices of cross-border e-commerce, and develop their case study skills.

The main basic theories of the course include the following: international trade theory, cross-border payments, international logistics, e-commerce platform construction, cross-border taxation, cross-border laws and regulations, cross-border e-commerce risk management, etc. The most important feature of this course is to analyze the operation of Amazon as a case study to achieve the teaching goals of combining theory and practice, promoting learning through competition and consolidating the foundation.

  The course grade is assessed with a weighting of 40% for the student's usual grade and 60% for the final assessment. The usual grade includes five components: group classroom presentations, case discussions, individual classroom question and answer sessions, written assignments and attendance.

三、课程性质与教学目的


《跨境电商》是外国语学院为商务英语的专业课以及英语专业和翻译专业高年级学生开设的专业基础拓展的选修课。

跨境电商课程的教学目的是多方面的，旨在全面提升学生的知识和技能，培养学生的实践能力和创新精神，提高学生的适应性和就业竞争力，为未来的职业发展打下坚实的基础。
思政目标：
通过对该课程的学习，树立学生正确的法律意识和道德观念，为培育其诚信服务、德法兼修的职业素养等，为学生今后从事与对外经济贸易相关的经、管、法等相关工作，打下坚实的思想和专业基础。以课程引导学生“坚持中国特色社会主义道路”、“坚持深化改革开放”，埋头苦干、担当作为，以自身的微小但坚定的力量，不断推进社会主义现代化建设。
本课程在教学中将英语、商务、与思政元素进行全方位融合，以“制度自信”、“文化自信”和“社会责任”等思政元素为核心，坚持为党育人、为国育才的初心和使命，在全球经济一体化的大环境下，让学生树立国际视野、了解国际商务法律环境和趋势，并充分了解中国经济对世界经济的重大影响，培养社会主义建设者和接班人。在课堂上以言传身教，在提高学生专业水平的同时，加强学生坚定中国特色社会主义的制度自信和文化自信、增强学生对国家经济持续繁荣及民族强盛的坚定信念和为中华民族复兴而努力奋进的使命感和主人翁意识。
四、教学内容及要求 

Chapter 1: Introduction to Cross-border E-commerce 
· Definition of cross-border e-commerce
• The benefits and challenges of cross-border e-commerce

• The different types of cross-border e-commerce models

• The importance of cross-border e-commerce for businesses
Chapter 2. International Market Research
• Understanding the market and target customers

• Analyzing competitors and market trends

• Identifying cultural and legal differences in different countries

• Conducting market research to identify market demand, customer behavior, and preferences
Chapter 3. Logistics and Supply Chain Management
• Understanding different shipping and fulfillment options

• Managing inventory and warehouse operations

• Selecting the right logistics providers

• Identifying and managing supply chain risks
Chapter 4. Payment and Currency Issues
• Understanding different payment options and currencies

• Minimizing foreign exchange risks

• Managing payment fraud and chargebacks
Chapter 5. Legal and Regulatory Compliance
• Understanding legal and regulatory frameworks in different countries

• Ensuring compliance with data privacy laws

• Understanding import/export regulations and customs procedures

• Managing taxes and tariffs
Chapter 6. Marketing and Customer Acquisition
• Developing a cross-border marketing strategy

• Identifying and leveraging online marketplaces

• Using social media and content marketing to engage customers

• Optimizing website and mobile app for cross-border customers
Chapter 7. Cross-Cultural Communication
• Understanding different cultures and communication styles

• Developing effective communication strategies

• Providing multilingual customer support
Chapter 8. Case Studies and Best Practices
• Analyzing successful cross-border e-commerce case studies

• Learning from industry leaders and best practices

• Identifying opportunities for improvement and innovation
Chapter 9. Cases Analysis on Amazon 

•  Category selection
•  The tendency of the target commodity 

· Market capacity analysis

· Analysis for competitive products

· Comment/Star Range Distribution

· Price Range Distribution

五、各教学环节学时分配
	教学环节

教学时数


课程内容
	讲

课
	案例分析专题或

案例讨论
	小

计

	第一章 
	2
	0
	2

	第二章 
	2
	0
	2

	第三章 
	2
	0
	2

	第四章
	2
	0
	2

	第五章
	2
	0
	2

	第六章
	2
	0
	2

	第七章
	2
	0
	2

	第八章
	2
	0
	2

	第九章
	7
	7
	14

	合计
	23
	7
	30

	考试课课时
	2

	总计
	32


6、 推荐教材和教学参考资源

大纲修订人：欧阳丽蓉                       修订日期：2022年8月

大纲审定人：火  敬                       审定日期：2023年3月
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